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and Influential—Agency Report of the Year

. Previous Agency of the
Last year, BBDO wordvertising Age’sAgency of the Yearhonors by Year Winners
adapting to new media outlets with the flexibiltlya smaller agency. Who BBDO (2005)
will top the ranks this year? In addition to thétex’ top pick, the report will ggjﬁ:”c';ggfgn&(sgg;fky (2004)
include comprehensive analysis of such factorseagmowth, creative quality Deutsch (2002 & 1998)
and marketing effectiveness, plus: Ogilvy & Mather (2001)

Goodby Silverstein (2000)
McCann-Erickson (1999)
TBWA/Chiat Day (1997)
Foote Cone & Belding (1996)

* The Multicultural Agency of the Year
* Global Agency Network of the Year

« Reviews of more than 30 top agencies Last Year's Global
Agency of the Year
* k k% % BBH
In book and onlineAdvertising Ageoffers total audience reach 02,000+ Last Year's Multicultural
advertising, marketing, and media professionalsvho rely on the magazine Agency of the Year
for its insight into advertising and the broaderld@f marketing. Advertise Burrell Communications

in theAgency of the YearSpecial Report to reach these industry leaders.
Top agency clients

Sponsor the Agency of the Year Special Report Onlen Procter & Gamble
General Motors
As thesole sponsorof theAgency of the YearSpecial Report oAdvertising Time Warner
AgeOnline (www.adage.com your logo and banner ads surround the X%LZTO“
content. You also receive logo exposure on afit@nd online advertising Ford
promoting the report. Special Reports are opall tasitors for three months Walt Disney

Johnson & Johnson
GlaxoSmithKline
DaimlerChrysler

and to subscribers for a full year.

Source: ABC Consolidated Media Report, June 2006.

And many more!

TheAdAgeEI‘ﬂ“p Madison+Vine | Ad Age Digital | AdCritic.com | Creativity | Advertising Age

© 2006 Crain Communications www.adage.com



