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Score Big with Sports Marketers

From the NFL to the X Games, the business of spoatketing has exploded
in recent years and is driving new platforms susmabile phone score
updates, live feeds to your desktop, sponsorsHipsbabout everything
(even team names!) and more. Bports Marketing Special Report
scheduled for Super Bowl Week, will look at:

how marketers have connected with sports fansditional sports
like baseball and football as well as growth splikes Xcross and
Nascar

how sports extend their revenue streams into rbillidn-dollar
operations in apparel, videogames and media

new methods for marketers to reach growing andrsivianbases

In book and onlineAdvertising Ageoffers total audience reach 02,000+
advertising, marketing, and media professionalsvho rely on the magazine
for its insight into advertising and the broaderldaf marketing. Advertise

in theSports Marketing Special Report to show how you can connect them
through all video formats.

Sponsor the Sports Marketing Special Report Online

As thesole sponsorof theSports Marketing Special Report oAdvertising
AgeOnline (www.adage.com your logo and banner ads surround the
content. You also receive logo exposure on afit@nd online advertising
promoting the report. Special Reports are opell tasitors for three months
and to subscribers for a full year.

Bonus Distribution
Advertising Age'Marketing 50 Conference (January 31 « New York))NY

Source: ABC Consolidated Media Report, June 2006.

Advertising Age readers

represent key decis

ion

makers from the country’s
leading sports brands as
well as the traditional,

online and mobile

advertisers and media
agencies who reach them:

ABC/ESPN

Nike

Adidas

Verizon

Hanes

PepsiCo
MasterCard
Anheuser-Busch
SBC Communications
Coors Brewing
Coca-Cola
Home Depot
Lowe’s

General Mills
VISA

Wieden & Kennedy
TBWA Worldwide

DDB Worldwide Communications

BBDO World wide
Carat

Initiative
McCann-Erickson
MediaCom
Mediaedge:CIA
MediaVest

OMD

PHD

Starcom

And many more!
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