AdAge->HtC|ALREPORT

Navigate the Branded Entertainment Minefield

The integration of branding and media is hottentbeer. Companies of all
stripes are partnering with media properties tovdekentertainment that fuses
with the brand’s message but is still relevant (@njgyable) to viewers. But
for every success, there are still failures, amy tan be costly.

Advertising Age’Special Reporton Madison+Vine will help marketers
navigate the pitfalls of branded entertainmentyjaling real-world examples
of cutting-edge marketer-driven efforts, examinivitat worked...and what
did not.
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In book and onlineAdvertising Ageoffers total audience reach 02,000+
advertising, marketing, and media professionalsvho rely on the magazine
for its insight into advertising and the broaderld@f marketing. Advertise
in theMadison + Vine Special Report to show how you can connect them
through all video formats.

Additional Madison + Vine Opportunities:

- Become the sole sponsor of tHadison + Vine Special Reporton
Advertising Agenline (vww.adage.com

- Join the leaders in branded entertainmeitdsiertising Age’Madison +
Vine event, February 13 in Beverly Hills, CA. Farkets and
information, visit adage.com/events.

Bonus Distribution

RAB Conference 2007 (February 8-11 « Dallas, TX)

iMedia Brand Summit (February 4-7 « Bonita Springks)

AAF Minority Student Program (February 6-8 « NewrkoNY)
Advertising Age’'Madison + Vine (February 13 ¢ Beverly Hills, CA)

Source: ABC Consolidated Media Report, June 2006.
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And many more!
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