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Navigate the Branded Entertainment Minefield 
The integration of branding and media is hotter than ever. Companies of all 
stripes are partnering with media properties to deliver entertainment that fuses 
with the brand’s message but is still relevant (and enjoyable) to viewers. But 
for every success, there are still failures, and they can be costly. 

Advertising Age’s Special Report on Madison+Vine will help marketers 
navigate the pitfalls of branded entertainment, providing real-world examples 
of cutting-edge marketer-driven efforts, examining what worked…and what 
did not. 

* * * * * 

In book and online, Advertising Age offers total audience reach of 712,000+ 
advertising, marketing, and media professionals who rely on the magazine 
for its insight into advertising and the broader world of marketing. Advertise 
in the Madison + Vine Special Report to show how you can connect them 
through all video formats.   

Additional Madison + Vine Opportunities:  

····  Become the sole sponsor of the Madison + Vine Special Report on 
Advertising Age Online (www.adage.com)  

····  Join the leaders in branded entertainment at Advertising Age’s Madison + 
Vine event, February 13 in Beverly Hills, CA. For tickets and 
information, visit adage.com/events.   

Bonus Distribution   

RAB Conference 2007 (February 8-11 • Dallas, TX) 
iMedia Brand Summit (February 4-7 • Bonita Springs, FL) 
AAF Minority Student Program (February 6-8 • New York, NY) 
Advertising Age’s Madison + Vine (February 13 • Beverly Hills, CA) 
 
Source: ABC Consolidated Media Report, June 2006. 

 
 

To reserve space, contact your local rep or Millie Chiavelli, Advertising Director, 212-210-0280 • mchiavelli@crain.com 
 

Advertising Age  readers 
represent key decision  
makers behind today’s  
most powerful brands 

American Express 
Anheuser-Busch  
Best Buy  
Citigroup 
Dell 
Diageo 
General Electric  
General Mills 
General Motors 
Gillette  
Home Depot 
J.C. Penney 
Johnson & Johnson  
Kellogg  
L’Oreal 
Mars 
McDonald’s 
Microsoft  
Nestle 
Nike 
Novartis 
PepsiCo 
Pfizer 
Procter & Gamble  
Safeway 
Samsung 
SBC Communications 
Target  
Toyota 
Unilever 
Verizon 
Wal-Mart 
 
And many more!  

 
 
 
 


