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Meet Media Agents on Their Turf
Last year, Omnicom’s OMD gained $1.4 billion in nbusiness to earn
Advertising Age'Media Agency of the Yeartop honor. If they—and other
media agencies—are not spending it with your outhetn this is your
opportunity to tell them what they’re missing. Flhigh-profile Special
Report includes...

- Media Agency of the Year and Global Media Agencyhaf Year

honors

How media agencies are taking lead roles in ciftirents’ ad
messages, adjusting them to each media segmeatiabpin high-
powered categories, such as autos

Annual media agency report with a star system basegtowth,
management, creativity and effectiveness

A gallery of standout media executions from 2006
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In book and onlineAdvertising Ageoffers total audience reach 02,000+
advertising, marketing, and media professionalsvho rely on the magazine
for its insight into advertising and the broaderld@f marketing. Advertise
in theMedia Agency of the YearSpecial Report to show how you can
connect them through all video formats.

Sponsor the Media Agency of the Year Special Repo@nline

As thesole sponsorof theMedia Agency of the YearSpecial Report on
Advertising Ageénline (vww.adage.com your logo and banner ads
surround the content. You also receive logo exfosu all print and online
advertising promoting the report. Special Reparésopen to all visitors for
three months and to subscribers for a full year.

Bonus Distribution
AAAA Media Conference & Tradeshow (Feb 28-Mar 2aslVegas, NV)
CTFA Annual Meeting (Feb 28-Mar 3 « Boca Raton, FL)

Source: ABC Consolidated Media Report, June 2006.

Advertising Age
Readers represent key
decision makers at top
media companies

Past Media Agency of the
Year winners

OMD (2005)

Starcom MediaVest (2004)
Universal McCann (2003)
Carat (2002)

Starcom MediaVest (2001)
MediaEdge (2000)

Global Winners
ZenithOptimedia (2005)
Mindshare (2004)
OMD (2003)

Top Media Agency Clients
Bank of America

L'Oreal

Lowe’s

Procter & Gamble

Nestle

Paramount
Schering-Plough’s Levitra
American Express

eBay

Hilton

JP Morgan Chase
Hewlett-Packard
Richemont

and many more!
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