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Don’t Be Left Behind the Digital Divide 
Everyone knows Digital Media is transforming the marketplace with its array 
of podcasting, interactive video, blogs, streaming video and audio, texting, 
video games, and search engines… but what really works for marketers?  And 
how best can they take advantage of it all? Advertising Age’s Special Report 
on Digital is the perfect place for you to distinguish your services.  Marketers 
and their agencies will tune in for information on…  

·  How reality shows are generating millions of text messages that drive 
consumers to marketing partners 

·  How you can tap into the 50% of mobile phone users who welcome 
relevant messages  

·  How marketers can stay on top of all the changes in the landscape  

* * * * * 
In book and online, Advertising Age offers total audience reach of 712,000+ 
advertising, marketing, and media professionals who rely on the magazine 
for its insight into advertising and the broader world of marketing. Advertise 
in the Digital  Special Report to show how you can connect them through all 
video formats.  
Sponsor the Digital Special Report Online   
As the sole sponsor of the Digital Special Report on Advertising Age Online 
(www.adage.com), your logo and banner ads surround the content.  You also 
receive logo exposure on all print and online advertising promoting the report.  
Special Reports are open to all visitors for three months and to subscribers for 
a full year.   
Bonus Distribution   
IAB Leadership Forum (Date & Location TBD) 
 
Source: ABC Consolidated Media Report, June 2006. 

 

To reserve space, contact your local rep or Millie Chiavelli, Advertising Director, 212-210-0280 • mchiavelli@crain.com 
 

Advertising Age  Readers 
include key decision 
makers behind some of 
today’s most powerful 
digital companies: 

AOL Media Networks 
MSN 
Yahoo! 
Claria  
Experience 
FindWhat 
Undertone Networks 
Google 
Specific Media 
 
Media Agency readers 
OMD 
Starcom MediaVest 
Universal McCann 
Carat 
MediaEdge:cia 
Initiative 
MindShare 
ZenithMedia  
Universal McCann 
MPG 
 
And many more!  


