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Drive Consumers to Your Clients’ Business

Automotive still ranks as the #1 spending categomdvertising across all
media. Three of the Top Ten Leading National Adsers are automotive
companies. Five of the Top Ten Megabrands are ateen Even with the
recent challenges for this segment, there have tpea successes in such
areas as vintage-style cars and hybrids.

Advertising Age'#\utomotive Special Reporttalks to the marketing experts
behind these current trends, delving into the etias they used to generate
such success. Automotive marketers and their agetmbking for new
directions to revitalize and grow their market shaill turn to this report.
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Deliver your message with the media brand marketedsadvertisers trust.
Tap into Ad Age’s total audience contacts of 71@0éharketing, agency and
media executives when you advertise inAliomotive Special Report.

Sponsor the AutomotiveSpecial Report Online

As thesole sponsorof theAutomotive Special Report oAdvertising Age
Online fvww.adage.com your logo and banner ads surround the content.
You also receive logo exposure on all print andnenhdvertising promoting
the report. Special Reports are open to all wisitor three months and to
subscribers for a full year.

Bonus Distribution
TV Bureau of Advertising Annual Marketing Conferen@pril 12 « New
York, NY)

Source: ABC Consolidated Media Report, June 306200

Advertising Age readers
represent key decision
makers from the top
automotive companies and
top advertising agencies
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And many more!
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