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Traditional and New Media - See What 
Works! 
Just as Reggaeton music invigorated the Hispanic radio market in 2006, 
drawing more advertising dollars to an already strong medium, Hispanic 
media in general is still on the rise – and retailers are responding with ever-
increasing advertising budgets.  Advertising Age’s Hispanic Media Special 
Report examines growth and trends in this important market, including…  

·  Insights from key players in the Hispanic media world 

·  How magazines and newspapers maintain double-digit growth 

·  Who is spending where online, with spending projected to top $130 
MM 

·  The effect of major players like Yahoo! partnering with Hispanic 
media  

* * * * * 
Deliver your message with the media brand marketers and advertisers trust.  
Tap into Ad Age’s total audience contacts of 712,000+ marketing, agency and 
media executives when you advertise in the Hispanic Media Special Report.   

Sponsor the Hispanic Media Special Report Online   

As the sole sponsor of the Hispanic Media Special Report on Advertising 
Age Online (www.adage.com), your logo and banner ads surround the 
content.  You also receive logo exposure on all print and online advertising 
promoting the report.  Special Reports are open to all visitors for three months 
and to subscribers for a full year.   

Bonus Distribution   
AHAA Semi-Annual Conference (April 25-27 • Chicago, IL) 
Ad:Tech San Francisco (April 24-26 • San Francisco, CA)  
 
Source: ABC Consolidated Media Report, June 30, 2006 

To reserve space, contact your local rep or Millie Chiavelli, Advertising Director, 212-210-0280 • mchiavelli@crain.com 
 

Advertising Age  readers 
represent key decision  
makers behind today’s  
most powerful brands 
marketing to Hispanics: 
 
Altria 
Anheuser-Busch 
AT&T 
Bally Total Fitness 
Burger King 
Clorox 
Coca-Cola 
Colgate-Palmolive 
DaimlerChrysler 
Ford 
GE 
General Motors 
Home Depot 
Honda 
J.C. Penney 
Johnson & Johnson 
Kellogg 
Lowe’s 
L’Oreal 
McDonald’s 
Nissan 
Pepsi 
Pfizer 
Procter & Gamble  
SBC Communications 
Sears  
Sony 
Target 
Toyota 
Unilever 
Verizon  
Wal-Mart 
Yahoo! 
Yum Brands 
 
And many more!  

 
 


