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Check Out the State of the Industry

Advertising Age'fAgency Reportis the benchmark everyone in marketing
uses to examine the range of ad agencies. The feptures comprehensive
rankings of the 500+ leading domestic and inteomatli agencies, based on
advertising revenue and marketing disciplines.alsys, the editors will
examine the big holding companies as well as girgismaller operations
and include rankings of the following:

Leading core agencies worldwide

An assortment of leaders in multicultural, healtiecairect
marketing, sales promotion, interactive and indelpahshops
Top media specialist companies

Marketing services by discipline
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Deliver your message with the media brand marketedsadvertisers trust.
Tap into Ad Age’s total audience contacts of 71@0éharketing, agency and
media executives when you advertise inAlgency Report.

Sponsor the Agency Report Online

As thesole sponsorof theAgency Reporton Advertising Agednline
(www.adage.com, your logo and banner ads surround the contéau also
receive logo exposure on all print and online atisiag promoting the report.
Special Reports are open to all visitors for thremths and to subscribers for
a full year.

Bonus Distribution:

FMI Show (May 6-7 Chicago, IL)

ANA Ad Financial Conference (May 6-9 « Phoenix, AZ)
NCTA National Show (May 7-9 « Las Vegas, NV)

US Marketing Forum (May 9-10 ¢« New York, NY)

Source: ABC Consolidated Media Report, June 306200

Advertising Age readers
represent key decision
makers from the country’s

top agencies

Agency.com

Arnold

Avenue A/Razorfish
BBDO

BBH

Berlin Cameron

Burrell Communications

Campbell Mithun
Cambell-Ewald
Cramer-Krasselt

Cripsin Porter + Bogusky

Dailey & Associates
DDB

Deutsch

Digitas

Doner

Euro RSCG

FCBI

Foote, Cone & Belding

Goodby Silverstein
Grey

Hill, Holiday

JWT

Leo Burnett

Lowe

McCann Erickson
Ogilvy & Mather
Organic

Publicis

Richards Group
Saatchi & Saatchi
TBWA

TMP Worldwide
Tribal DDB
Weiden & Kennedy
Y&R

And many more!

TheAdAgeEI‘ﬂ“p Madison+Vine | Ad Age Digital | AdCritic.com | Creativity | Advertising Age

© 2006 Crain Communications

www.adage.com



