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Get Red Carpet Access to Marketing VIPs

Can anybody best last year's Entertainment Marge¥ivPs — Fox’'s Pam
Levine & Tone Sella — who parsed messages fronddhany Cash biopic
Walk the Lingo fill theaters in both cities and the heartlakd® can't say,
but we can tell you marketers will be checking thig year'sEntertainment
Marketers of the Year Special Report which is tied into one oAdvertising
Age’shest-attended events, to explore:

2007’'s MVP of Entertainment Marketing

Who’s who in the hottest campaigns across film, piblishing,
Broadway, and other entertainment venues

The partnerships and execution behind successagdsenedia,
audience-finding strategies

* k% k%

Deliver your message with the media brand marketedsadvertisers trust.
Tap intoAd Age'dotal audience contacts of 712,000+ marketingnegend
media executives when you advertise inEm¢ertainment Marketers of the
Year Special Report.

Sponsor the Entertainment Marketers of the Year Speial
Report Online

As thesole sponsorof theEntertainment Marketers of the Year Special
Report onAdvertising AgeOnline (vww.adage.com, your logo and banner
ads surround the content. You also receive logogxre on all print and
online advertising promoting the report. Speciep&ts are open to all
visitors for three months and to subscribers flullayear.

Bonus Distribution:

iMedia Agency Summit 2007 (May 20-23 ¢ Austin, TX)

Advertising Age’'$HiD Day (May 22 « New York, NY)

Advertising Age’'€ntertainment Marketers (July 9 « Los Angeles, CA)

Source: ABC Consolidated Media Report, June 306200
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And many more!
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