C R E A T MARCH 2007 ISSUE FEATURING

IVITY

ADCRITIC.COM

THE CREATIVITY 50
STOCK PHOTOGRAPHY & FILM FOOTAGE

Avalilable in book and online March 12 - Closes February 16

The Creativity 50 Special Report and Second Annual Party

celebrates the agency creatives, directors, editors, marketers, game designers,
business leaders and/or artists who have changed the creativity landscape.

Opportunities

@ Advertise in the Special Report in Creativity.

Sponsor the Special Report on Creativity’s AdCritic.com.

O Sponsor the Creativity 50 Party.

@ Sponsor the Party video coverage on Creativity’s AdCritic.com.

Stock Photography and Film Footage Special Report

Find out how companies distinguish themselves in this crowded market.

Opportunities
(@) Advertise in the Special Report in Creativity.
Sponsor the Special Report on Creativity’s AdCritic.com.

Bonus Distribution:;

Creativity’s The Creative 50 Party
March 29 - New York, NY

ANA TV Ad Forum
March 20 - New York, NY

MPA Kelly Awards Judging
Date & Location TBD

ACE Awards
April 3 - New York, NY

And in every issue....

Creativity covers the topics that matter most to
creatives, including:

- music - animation - broadcast design
- illustration -sound design - visual effects

- photography - graphic design - TechPage

Total Agency Circulation

SHOOT - 8,616

‘BOARDS - 5,446

GD USA - 3,768

PRINT — 2,935

L

How - 1178

More Agency Creatives
More Agency Producers

Creativity has the largest
audience of any industry
publication and reaches
the key decision makers for
your business.

95,000 creative directors,
agency producers and
client marketers read
Creativity every month.

In addition, Creativity’s AdCritic
(adcritic.com)is used by 98,000
agency and marketing
creatives every month.

Advertise and reach this audience
month after month.

TO RESERVE SPACE, contact your local rep or Adam Gold, Ad Director, Tel: 212-210-0241 - agold@crain.com
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