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Designed to help media planners and buyers navigate the 
abundance of cable-buying choices, and timed to reach these buyers just as they allocate their budgets, 
the Cable Guide offers a right place, right time opportunity for networks to showcase their programming 
and partnership opportunities.

Cable viewership continues to rise, networks are investing heavily in 
original programming and the industry’s overall branding efforts are paying off — but economic concerns 
will continue to keep the battle for dollars heated. The Ad Age Cable Guide has been created to help cable 
brands carry their message directly to the audience they want to reach.

Each advertiser is also provided with a custom-developed profile 
featuring their capabilities and describing how they can help marketers best reach their target audiences.

advertiser package

print
• Full Page, 4-color ad
• Adjacent full page marketing profile

online
• Each profile appears on AdAge.com for 12-months in a special Cable Guide section
• Check out the 2008 edition at brandedcontent.adage.com/cableguide08

total package price
$30,242 (GROSS)

cABLE GUIDE
PUBLISHES: MAY 4 · AD CLOSE: march 23
Where advertisers turn to learn how to navigate their cable buying choices

CONTACT: Your sales representative or Angela Carola at 212.210.0407 or acarola@adage.com.

mailto:acarola@adage.com

